
 

 

CoolTranz Environmental Policy 
CoolTranz has a commitment to change in regard to its environmental impact.  Real solutions 
that lead to wholesale impact in relation to the core of business (transport) are globally still very 
much in the developmental phase or unachievable with New Zealand’s infrastructure.  As 
technology and  

1. Commitment to Environmental Responsibility: 

Our business is committed to minimising its environmental impact despite limited access to 
sustainable technologies. We recognize the importance of preserving New Zealand's natural 
resources and reducing our carbon footprint. 

2. Energy Conservation: 

Implement strategies to optimize energy usage within our constraints. This includes efficient 
route planning, load optimization, and maintaining equipment to reduce energy consumption 
during transportation. 

3. Waste Reduction and Recycling: 

Minimise waste generation by optimising packaging, encouraging reusable materials, and 
prioritizing recyclable packaging where feasible.  Promote recycling practices both internally 
and within our supply chain. 

4. Emission Reduction: 

Regularly maintain and upgrade our fleet to ensure vehicles meet or exceed emission 
standards.  Explore alternative fuels or technologies where possible to reduce emissions, 
considering the limitations on sustainable technologies. 

5. Compliance and Legislation: 

Comply with all relevant environmental laws, regulations, and standards in New Zealand. Stay 
updated on new developments and best practices in sustainability within our operational 
limitations. 

6. Employee Engagement and Training: 

Educate and train employees on the importance of environmental conservation and their role in 
minimising our environmental impact.  Encourage employee involvement in suggesting and 
implementing eco-friendly practices. 

7. Continuous Improvement: 

Regularly review and assess our environmental performance.  Set measurable goals and targets 
to improve our environmental footprint, considering available resources and limitations. 

8. Communication and Transparency: 

Maintain open communication channels with stakeholders, including customers, employees, 
suppliers, and the public, regarding our environmental efforts and progress. 


